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Planning


Partnering?

WHO?

WHAT?


Marketing the GASO


Where?  Think Big and beyond confines of command


Points to Consider

(Start planning process after last years GASO


(Review lessons learned


(Begin GASO planning in the summer


(Contact local American Cancer Society and other agencies for�   materials


(Contact local MTF Health promotion program for resources


   and ideas


(Plan for base and community wide program





(Consider civilian community groups (American Cancer Society, 


   Health Department, schools, churches, businesses)


(Base Wellness Council


(NEX/MCX


(Marine Corps Community Services


(Navy Fleet and Family Services


(Chaplains


(MTF/DTF Departments


(Substance Abuse Rehabilitation Programs





Who are your intended target audiences?





What will you do?


Kickoff events?





Messages from leaders ( C.O. ,CMC/1st Sgt/Senior Medical)?


Fun run/walk?


Fitness events? (Jumping rope, swimming, aerobics, basketball games)


Displays, table of educational materials?


Survival kits?  Adopt a smoker?


Contests?  Drawings?


Challenges?  Individual, by department, command vs. command, base wide…


Activities?  (Wall with photos of ex-tobacco users, Blood pressure screenings, Tobacco exchange)


Games?  (Guess # of Cigarette butts, Tobacco trivia, Jeopardy, Turkey bowling)


Food?  Picnic/Cookout?


Sign up for Tobacco class?


Tobacco free zones?  (Smoking lamp extinguished for the day, tobacco free compound/command)


Moratorium on tobacco sales for the GASO?





(Where, how, to who?


(Banners and posters at gates, MTF/DTF, commands


(Exchange, schools, base housing


(Use of media – base newspaper, radio, TV, community media, and TRICARE


(Electronic signs


(Create new GASO road signs


(Use of MTF CHCS, newsletter/newspaper, e-mail





(DTF/MTF					(Schools (civilian and military)


(Wellness centers				(Gyms, fitness centers


(Base entrances				(Ships, subs, squadrons


(Exchanges					(On the internet


(Chow halls and galleys			(Community


(Clubs					(High traffic and visibility areas








(Is the GASO a one shot event or an ongoing part of a command tobacco �   control program?				


(Is the GASO focused on awareness?  Education and motivation? �   Intervention?  All?


(Are you addressing all tobacco users?


(Are you approaching potential and high risk tobacco use groups? (ie,�   youth, teens, single young military, specific NEC/MOS groups)


(Advertising GASO and tobacco free military message and counter�   advertising big tobacco influence?


(How can you improve and grow your GASO program?





The Great American Smoke-Out








